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Paul Hastings Atlanta

Rottet Studio avoids corporate clichés in its
design for an international law firm’s office

Though it was established more than B0 years ago, international law
firm Paul Hastings has a young, entrepreneurial bent. evident in lts
recent implementation of modern Interior design as a branding device.
Since 2002 Rottet Studio has transformed 14 of the firm's offices,
starting with the Los Angeles headquarters. “That first project set the
strateqy to use the architectural qualities of each space to manifest the
client values in a way thatis tangible and expressive” recalls Charles
Lee, associate principal at Rottet.

The firm's Atlanta location, initially Built ot in the mid-1990s with
a traditional mahogany-trimmed interios, was at odds with the firm's
branding strategy. Its Iocation high in a skyscraper onthe edge of
downtown didi't help.“We wanted a presence on the ground that was
weleoming, Impressive, and that would broadeast the Paul Hastings
brand” says Phil Marzettl, agartner in the firmwho was office chair
during the preject. The firm found an opportunity in 8 50.000-squameE-
faat space in the Proseeniem Building, centrally located on busy
Feachtres Streat:

Loss square footage reflects law industry changes
Rottet Studio'’s design briefoalted for an impressive ground floar
conference center and tweo flogrs of workspace to accommodate as
many fawyers as the previous lecation had in three-and-a-half floors
The minimized square fogtage reflects changes in the lawindustry,
including technelogical advances that allow digital reference
callections to replace the traditional library, heightened cost-
consclousness, and a turn toward collaboration rather than hierarchy,
The Atlanta stafi's wish list alsa included pragmatic requests,
such as variously sized conferance rooms enquipped with state-af-the-
art eudio-visual technology teeonnect with global clients and
colleagues. The array of conference reoms includes one furnished with
lounge seating for more casual attomey-client conversations. “Above
all" Marzetti says “we wanted the office to not be stuffy”

The designers drew insgiration fram their experience in the hospita lity
typelogy to create a bright. open environment. *A hospitality feel 5 2
vary important quality in cuf work with Paul Hastings,” Lee says: “We try
to minimize the corparate character by elevating tha arrival experience
forclients and guests”

For example, the reception desk has no transaction counter and
anytech clutteris kept out of sight: Concealed architectural lighting is
batanced with dramatie custam chandeliers, and the walls inthe
visitors' restrocm feature an elegant gold-leaf surface treatment by
Maya Romanoff

Seulptural wall &5 a focal point
Matural materials also alleviate any sense of a corporate appesrance.
Darker alements: such 8s Makassar ebony doors, provide cantrast and
soften the starkness of the lighter marhle flooring and soffits.
Ashimmering, erangllated 15-foot-high branze glass wall snakes
through the center of the floor, unifying the visitar's experience
Thewall resalves the rregular shape of the space, allowing Rotiat
Studio to situate half of the conference rooms along the building
penmeter and the other half toward the interior. The sculptural glass
also reflects llght. from the chandeliers' sparkle to daylight filtering
through the ample windows

Upstairs In the practice ares, the atterneys’ office floors
incorporate the latest technology and @ material palatte that is
harmanious withthe mare public graund floor

Since it openad, Paul Hastings" Atlants office Has succeeded in
attracting attention According to Marzettl, passershy are alwaye
peeking in and asking to lockaround. To Lee, the mostsuccassful
aspect of the praject is the tonference centerand its modem,
minimal-yet-welcoming interlors, It was very evolutionary and has such
a reductive palatte; he says, "but with a few simple moves and key
materials, it turned out to be quite stunning” e

contract



W

(1% TRRRCARNEL,

;
l
£
l

e

e B
[TFEAT ]

.
L "
Wi
AR,

e ]

1 Entrance
7 Reception

3  Conferznce room

& me
5  Offlcoservices
£ Library

contractdesign.com



SNNNNNNNANVRRSRRRERNgJIAT /) 7

NN\ TS
NN T
NNV VUL | LR R,

NS Ty

| 8 . A E.“f W _____..,".,_m.‘j- m_u._-_ Jariniy

W SLLEEE ! A

F

contract

T LU 1 [ e

— e i
: .l..j . % =
. e
-———— -
R
e |LI




Cioi e w8 1o P Koy Design Highlights
custom K
and range in size t

accomadats a variety af mest-

ing types. Though th

are outfitted with

o, [ |

W 'l'll




The employes break room
(abava) s designod to feel lile
& restaursnt, with both table
and lounge seating options. A
small conference room (elt)
takos advantage of natural
light that streams through
the lorge windows.,

Paul Hastings Atlanta
Paul Hastings
Whore Atlants, Georgia

what G810-square-foot
conference center on ground
Tloor and 21.690-square-fect
on two office floors




